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Company Overview_About the Saem

In Harmony with Nature

Global Eco, the Saem

The Saem launched its first brand shop in Myoung-Dong in Aug.2010. Now the brand
has grown to see a total number of 150 shops in Korea domestic and overseas.

Literary meaning of the Saem is <fountain> or <spring>(Korean), and it has a symbolic th S H El ' I
reference to source of ceaseless wisdom, idea, assets, inspiration. The name refers to E

our quest to discover and collect the hidden beauty asset that nature renders us as

heritage. gll] bal eco

In 2013, the Saem is taking a renovative move, under the new slogan “Global Eco” to
reborn as a new and fresh brand.

Market Sales Store Expansion

( Yearly Sales Amount \ ( \

, Number of Stores of the Saem
(Unit: USD, 10K(1USD=1,100KRW))




Company Overview_Organization
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Company Overview_Background

Hankook Cosmetics_where the story begins

. Found in 1962

*  Quality based products with 52 years of history

*  Advanced R&D & high technology

*  Profound know-how on manufacturing and sales

. Launched new brand company, 'The Saem Int'l Co., Ltd. in 2010

Gwangju Branch Daegu Branch Daejeon Branch
Development

Head Qu.arter Office Seoul

Organization

) ?ﬁ_ - HANKOOK COSMETICS CO,LTD.

Door to Door Home
Sales Shopping
Fast

Cosmetic Department Overseas
Shop Sales Store Business

General Premium
Cosmetic Shop [Department Store
Sales Channel Sales Channel

Premium
Personal Growing
Sales Channel Sales Channel

Overseas Market
Sales Channel
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Company Overview_Background

Hankook Cosmetics Manufacturing _foundation of technology

With renowned R&D center with advanced technology, Hankook cosmetics manufacturing covers production of all
cosmetics from skin care to functional, makeup, men’s, baby care, body products, perfumes and hair products, of
approx. 600 functional cosmetics certified by KFDA.

1961 Establishment of Hankook Cosmetics Manufacturing Co., Ltd
1974 Developed Liquid Shampoo in Korea for the first time

1978 Enlisted in the Korea Stock Exchange

1980 Established Technical Cooperation with LOREAL Group, France
1981 Established Technical Cooperation with LANCOME, France
1993 Established Partnerships with INTERCOS, Italy

1999 Certified as CGMP enterprise

Leading In Quality
~ i(gj HANKOOK COSMETICS
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Company Overview_Brand’s Slogan

The SAEM is inspired
By the sky, soil, winds, clouds, sunlight, water, trees and flowers
everywhere in the world.
We always appreciate the beauties of nature.

The natural ecology in the whole world inspires the SAEM

the SREM
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Company Overview_Brand’s Core Value

Urban Ecology

The Saem stands for the essence & heritage of urban
global ecology that lives and breathes with us today

Value
The Saem covers wide variety of needs for beauty The Saem provides high quality products at
with full ranges of product lines and function practical & affordable price
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Product _Characteristics

Eco Friendly Products

The Saem
Product

The SAEM pursues limitless beauty wisdom  The SAEM respects effective & safe beauty
around the world, inherited by nature recipe, proven through generations
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Main Products Skincare

The complete & Perfect combination of Hankook's 52 years knowledge and essence of
wise beauty heritage from all over the world

Urban Eco Harakeke Dr Beauty Cell Renew Gem Miracle Black Pearl

ISR EE=

Shy-is-iy

Harakeke

Ot 0f= s £4

* Harakeke from New Zealand * EGF, Synake, Snail extract « Black Pearl from Tahiti & Oxygen

* Living Nature Collaboration * General Hospital * Gem beauty therapy

» 20s-30s Dermatologist collaboration « 1 Million seller(O2 Bubble Mask)
+ 30s-50s
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Main Products_Makeup

Trendy K-Beauty makeup realizing immaculate skin expression and colors of cutting edge
technology

Eco Soul Ally’s Ajell

* All-in-one, multi
2= 2= 02 IS 27 . ' =
OF:, P =0 functional, smart %A O 20|AX| H|H]
|—'— = CC e * 20-30s Ally's Ajell Moisture BB SPF30 / PA++

* Cute, lovely girlish makeup for
youngsters(20s)
« Full line(nail, lip, cheeks, eye, base)

* Trendy, chic city color makeup
collection of the world

* Full line(nail, lip, cheeks, eye, base)
* late 20s-30s
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Main Products_Cleansing, Mask Sheet

Natural Mask Sheet

« Mask sheet of organic natural ingredients
* For all age and skin types
* Very affordable line

Healing Tea Garden

5= 2t 170ml / 3,508

TR L

* Mild organic ted
ingredients relives
stress

* Tailored to
different skin
condition

« Very affordable
line

Cleansing and Mask Sheets for healthy and natural daily care

Kumerahou

Marseille Olive

» Kumerahou from Pure
New Zealand

* Natural soap of
indigenous Maori

« 20-late 30s

* Organic olives from
Marseille, France

* High moisturizing,
premium line

* late 20s- 40s
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Main Products_Others(Body, Men, Hair)

Extensive total coverage of body, men and hair line, with natural and organic based
ingredients found worldwide

Mineral Homme Herb Actually

MINERAL MINERAL

¢ Rich nutrition of natural fruits extract * Energy and power of Mineral * Healing herb for hair remedy
« Affordable price daily body care * Mid-premium men'’s basic care & « For all age
* For all age whitening line

« 20s-late 30s
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Store Presence_Summary

1. Local:
* Locally launched 130 shops locally in 2 years
: Remarkably rapid growth nationwide as a unified one-brand shop

2. Overseas:

* Total 14 overseas stores (2013.7)-TH, HK, Vietnam, Kazakhstan

+ Coming Soon(2014) - Taiwan, Indonesia, Hawaii

*  More to come(2014~2015) — Japan, Singapore, Malaysia, Philippines etc. [PRESENT ]

COMING SOON
MORE TO COME
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Store Presence_Overseas

Overseas Stores Chronicle

2011
2012.
2012.

2012.
2012.
2012.
2012.
2012.
2013.

3rd Thailand Store_ Silom

12
01
06

08
05
08
11
12
08

1st Hong Kong store, i-Square mall/Kowloon

1st Vietham store, Hanoi

2nd Hong Kong store, Citistore/Tsuen Wan

2nd Vietham store, Hanoi

3rd Hong Kong store, Hysan Place/Causeway Bay
1st Thailand store, Mega Bagna

2nd Thailand store, The Mall Bangkapi

3rd Thailand store, Silom Complex

4th Thailand store, Ngam Wong Wan

4th Hong Kong store, Sunshine City Plaza

2013. 09 1st Kazakhstan Store, Almaty City
2013. 10 5th Thailand Store, the Mall Bankae

11 6t Thailand Store, the Mall Tha Pha
2013.11 5t Hong Kong Store, Taipo Mega Mall
2013.12 6 Hong Kong Store, Mongkok (to come)

-

3rd HK Store_ Hysan Place 1st  KZ Store_ Almaty City
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Marketing Activities_ TVCM Main

The Saem coworks with Super stars strategically, to effectively escalate and broaden brand recognition. IYOU &

GD expands the Saem’s value over main Asian countries and further beyond.

2010 - 2011 Lee Seoung Gi

2010.09
"Gem Miracle Diamond V Lifting Serum”

2011.03

"Gem Miracle Black Pearl O2 Bubble Mask”

2012I-YOU

2012.08 "Urban Eco Harakeke Toner”

2012.11 "Triplus Ampoule”

2013 G-Dragon & I-YOU

2013.02 Global Eco with G Dragon

2013.05 Gloal Eco with T U

2013.10 “Harakeke Cream EX"

~)||\L‘
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Marketing Activities_ PR & ADS

I 85, Fols BE 8

M74517|

o], St Bitola, 15 44

2012.10 NYLON

SEABORE T SN

MARIE CLAIRE ===

2013.11 MARIE CLAIRE
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New Global Eco the Saem

New Interior Concept

-

S5LOBAL ECO

THE SAEM
FOUND,

CONCEPTUAL IMAGE
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New Global Eco the Saem

New Interior Concept Sketch

SLOBAL ECO

THE SAEM
FOUND,

CONCEPTUAL PROCESS

' FRIN MEW TEALAKD
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Global eco the SAEM

gh 2D Drawings

New Interior_Rou

S
()]
©
wn
(V)
<
)
o
(9}
LLl
©
Q
K
O
S
]
Z




New Global Eco the Saem

Savoy Flagship Store
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New Global Eco the Saem _Savoy Flagship Store
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New Global Eco the Saem _HK SCP Plaza(4t Shop)




New Global Eco the Saem _HK SCP Plaza(4t" Shop)
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New Global Eco the Saem _HK Taipo Mega Mall(5th shop)




New Global Eco the Saem _TH The Mall Bankae(5th shop)
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New Global Eco the Saem

Various Types Store Interior

the SREM the SREM

o
O |
. \ e re
1]
o L
L Ll i3

SKIK CARE
T
I

INTVS BY3 02 2900



